Paper / Subject Code: 66635 / Research M ethodology for Business

Duration 2 2 Hours Marks — 75

NOTE: 1. All questions are compulsory

2. Figures to the right indicate full marks.

Q.1 Explain the importance of research in Business and also highlight the significance of Review
of Literature in Research. (15)
OR
Describe various methods of sampling techniques and explain factors determining sample
sizes. (15)
Q.2  Elaborate various techniques used to collect data (Primary and Secondary), also list down the
advantages and disadvantages of Primary and Secondary Data. (15)
OR
Define questionnaire and write its types and essentials of good questionnaire. (15)
Q.3  Explicate the stages of Data Processing in detail. (15)
OR
Elucidate the significance of interpretation of data in detail and explain different types of
non-parametric test in detail. (15)
Q.4 (A) Fill in the blanks with appropriate options 05)
1) is a question that a researcher wants to answer or a problem that a researcher
wants to solve
(Hypothesis, Research Problem, Review of Literature, Data Analysis)
2) A hypothesis which is accepted when Hj is rejected is called hypothesis.
(Null, Pull, Full, Zull)
3) is the process of checking and correcting errors in the data to ensure
accuracy and consistency before analysis.
(Editing, Tabulation, Coding, Measurement)
4) A is a way of giving credit to individuals for their creative and intellectual
works that are utilized by a researcher for the work.
(Non-parametric, Parametric, Citation, Data Analysis)
5) is a first step of data processing.
(Analysing, Tabulation, Editing, Processing)
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(B) State whether the following statements are True or False (05)

1) Co-relation is a statistic that measures the degree to which two variables move in relation to

each other.

2) Generally lengthy questionnaires are advisable for collecting data.
3) Literature review provides good insight into research problem.
4) Intuition is one of the sources of generating hypothesis.

5) SPSS software can be used for analysis of the data.

(C) Match the Column. 05)
Group A Group B
1) Research Design a) Assumption made by the researcher to explain certain

fact or provide basis for further investigation.

2) Empirical Research b) Practice of taking someone else's work and passing
them off as one's own.
3) Coding c) Outline of Research Work

4) Hypothesis d) Classification of statistical data under various
understandable homogeneous groups for the purpose

of convenient interpretation

5) Plagiarism e) Relies on the observation and experience

Q.5 Write Short notes on (Any Three) (15)
1) Importance of Report Writing
2) Footnotes and Bibliography
3) Ethical norms in Research
4) Structure of Research Report

5) Role of computer in research
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